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WhatWhat’’s Sold and Promoteds Sold and Promoted

VS.VS.

Industry Low-Wealth High-Wealth
Group Neighborhood       Neighborhood

Bars/Taverns

7 27 
26 24
35 11 

Supermarkets

Carry-out 
eating places



NEIGHBORHOOD FOOD WATCH

Does your local grocery store 
look like this one?
Would you like to eliminate 
these problems? 

Foul odor
Expired dates on products
Dirty, unhygienic conditions
Poor customer service

Then we are the group for YOU!
Improve your local stores and make shopping in 

your neighborhood an experience you enjoy.





It is unreasonable to expect It is unreasonable to expect 

that people will change their that people will change their 

behavior behavior easilyeasily when so many when so many 

forces in the social, cultural, and forces in the social, cultural, and 

physical environment physical environment 

conspire against such change.conspire against such change.
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Improved Opportunities Improved Opportunities 
for Walking and Joggingfor Walking and Jogging

A local coalition A local coalition 
established a rubberized established a rubberized 
jogging path around the jogging path around the 
cemeterycemetery

More than 1,000 people More than 1,000 people 
use the new pathuse the new path

Nearness to walking paths Nearness to walking paths 
appears to have a appears to have a 
significant impact on significant impact on 
physical activity for physical activity for 
adults. 

Boyle Heights, CaliforniaBoyle Heights, California

adults. 



““If we do not change direction,If we do not change direction,

we are likely to end upwe are likely to end up

where we are headed.where we are headed.””

Chinese ProverbChinese Proverb
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